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LIMITATION OF LIABILITY 

This report is provided with or without charge in a context defining the scope of 
the liability of Quantifica, owner of the OMSYC brand. The conclusions of this 
report result from the application of our best professional expertise and are based 
in part on the facts and information provided by the operators referred to in this 
report as well as on the experience, knowledge and database of Quantifica. Use 
of this report by third parties for any purpose in no way exempts these third 
parties from performing due diligence to verify the contents of this report. 

Any third party using or relying on this report in decision-making is wholly 
and singly responsible for any consequences. Under no circumstances shall 
Quantifica be held responsible for claims, damage or impairment of any kind 
that may result from decisions taken or not taken by third parties on the basis of 
this report. 

 
 
 
 

Reproduction in part or in full is strictly prohibited without prior consent 
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